CULTURAL WORK

TO BE TOP: provoke & reward collective meaning
elaborate back story
unresolved enigmas
excess infos

NEEDS OF NEW ECONOMIC FORMS
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speeking about fans without
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collective intelligence

the stormtrooper & the poacher

daily / hourly

I
: star trek  —> THEN just in time fandom with

high speed web

FANDOM: space where ¢ learn how
to live & collaborate within a

CRITICAL & DISCRIMINATING

GROUP makes possible what a single fan cannot achived : accu-
mulating, remembering, circulating a huge amount of information.
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